
VETERANS ARE JUST SOME OF THE 1 OUT OF 9 CANADIANS THAT BATTLE THE EFFECTS OF POST TRAUMATIC STRESS DISORDER EVERY DAY.  
FOR MORE INFORMATION VISIT WOUNDEDWARRIORS.CA
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VETERANS ARE JUST SOME OF THE 1 OUT OF 9 CANADIANS THAT BATTLE THE EFFECTS OF POST TRAUMATIC STRESS DISORDER EVERY DAY.  
FOR MORE INFORMATION VISIT WOUNDEDWARRIORS.CA







R7

Ad Number: SBK_COR_P16789_A4
Publication(s): Globe and Mail

This ad prepared by: SGL Communications • 2 Bloor St. West, Toronto, Ontario • phone 416.413.7495 • fax 416.944.7883 
File Location: SGL_N-Z:Volumes:SGL_N-Z:StarBucks-STK_COR:Current:P31557-Blonde Roast True North:SBK_COR_P16789_A4.indd

JOB SPECIFICS                                                        

Client:  Starbucks
Creative Name: Blonde Roast True North
Agency Docket #: SBK COR P31557
Main Docket #: STK COR P31557 
Art Director:  John Terry
Copy Writer:  Arthur Shah
Print Production: Rob Quan
Retoucher:  Jano Kirijian
Live: None
Trim: 7.87” x 10”
Bleed: None
Artwork Scale:  1:1
Print Scale: None

FILE SPECIFICATIONS:                                          

File Name: 
SBK_COR_P16789_A4.indd
Creation Date: 4-3-2014 3:41 PM
Last Modified: 9-9-2014 3:24 PM
Workstation: T11-0146
InDesign Version:  CS6 
App. Version:  8.0.2
Round #: 1    Page Count: 1
GRAPHIC PRODUCTION:                                

Operator:  Jason Rooney
Correction: Charlotte DiLecce

SIGNOFFS:    

Creative:                                                                 

Production:                                 

Premedia:                                   

Proofreading:                                

Account:                                    

Client:                                       

PREMEDIA OPERATOR:               

Operator: SQ

INKS:  

 Cyan

 MAGENTA

 YELLOW

 BLACK

FONTS & PLACED IMAGES   

Family Style                                      

Avenir  35 Light, 85 Heavy, 55 Roman

File Name Colour Space   Eff. Res (PPI) 

SAM092197_Light_grd.tif  CMYK  1113 ppi 
True North Blend Logo.psd  CMYK  1123 ppi 
SBX_Siren_Master_CMYK_TMMC 2013 Rev.eps

This proof was produced  
by the following department:

PREPRESS

© 2014 Starbucks Coffee Company. All rights reserved.

It’s the Starbucks  
of Light Roasts.

True North Blend™ is a Starbucks Blonde® Roast coffee that’s  
light, and smooth for a taste that people can’t get enough of.  

Join in the #coffeelove

T:7.87”

T:10”



R7

Ad Number: SBK_COR_P16788_A4
Publication(s): Globe and Mail

This ad prepared by: SGL Communications • 2 Bloor St. West, Toronto, Ontario • phone 416.413.7495 • fax 416.944.7883 
File Location: SGL_N-Z:Volumes:SGL_N-Z:StarBucks-STK_COR:Current:P31557-Blonde Roast True North:SBK_COR_P16788_A4.indd

JOB SPECIFICS                                                        

Client:  Starbucks
Creative Name: Hearts & Mugs
Agency Docket #: SBK COR P31557
Main Docket #: STK COR P31557 
Art Director:  John Terry
Copy Writer:  Arthur Shah
Print Production: Rob Quan
Retoucher:  Jano K.
Live: None
Trim: 7.87” x 10”
Bleed: None
Artwork Scale:  1:1
Print Scale: None

FILE SPECIFICATIONS:                                          

File Name: 
SBK_COR_P16788_A4.indd
Creation Date: 3-28-2014 11:05 AM
Last Modified: 9-9-2014 3:25 PM
Workstation: T11-0146
InDesign Version:  CS6 
App. Version:  8.0.2
Round #: 1    Page Count: 1
GRAPHIC PRODUCTION:                                

Operator:  Matt Eves
Correction: None

SIGNOFFS:    

Creative:                                                                 

Production:                                 

Premedia:                                   

Proofreading:                                

Account:                                    

Client:                                       

PREMEDIA OPERATOR:               

Operator: SQ

INKS:  

 Cyan

 MAGENTA

 YELLOW

 BLACK

FONTS & PLACED IMAGES   

Family Style                                      

Avenir  85 Heavy, 55 Roman, 35 Light

File Name Colour Space   Eff. Res (PPI) 

SAM092199_Light_grd.tif  CMYK  1192 ppi 
SBX_Siren_Master_CMYK_TMMC 2013 Rev.eps 
True North Blend Logo.psd  CMYK  1114 ppi

This proof was produced  
by the following department:

PREPRESS

Our Blonde Roast  
coffee is winning 
hearts and mugs.

True North Blend™ is a Starbucks Blonde® Roast coffee that’s  
light, and smooth for a taste that people can’t get enough of.  

Join in the #coffeelove

© 2014 Starbucks Coffee Company. All rights reserved.

T:7.87”

T:10”



SeaWorld
Shamu’s One Ocean

Discovery Cove
Dolphin Interaction

Aquatica is Orlando’s whimsical, one-of-a-kind waterpark that 
could only come from SeaWorld. From enclosed tube slides 

through a lagoon of black and white dolphins, to tranquil and 
rapid rivers, the fun here is as endless as the sea.

SCAN THE CODE WITH YOUR FAVOURITE QR READER ON YOUR SMARTPHONE 
TO VIEW PARK VIDEOS AND ADDITIONAL PROMOTIONS.

DON’T HAVE A QR CODE READER? SEARCH ‘QR READER’ 
IN YOUR APP STORE.

©2012 SeaWorld Parks & Entertainment Inc. All rights service. *$10 Savings valid for purchase of both single day SeaWorld Orlando or Busch Gardens Tampa admission or SeaWorld/Busch Gardens 
& SeaWorld & Aquatica combo tickets. Must be purchased through participating travel agents by December 31, 2012. Tickets will be valid for purchase one year from date of purchase on both single 
or combo tickets offered. Offer cannot be combined with any other offer.  Offer subject to change without notice.  See your travel agent for details.

BUY IN ADVANCE AND SAVE.
SEE YOUR TRAVEL AGENT FOR DETAILS AND TO PURCHASE.
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 DIFFERENT CULTURES

              
         

       
     

     
    

    
    

    
    

    
    

    
    

    
    

    
    

    
    

     
     

      
       

   QUALITY TIME COMES NATURALLY
SAVE $10 OFF YOUR SINGLE OR COMBO PARK ADMISSIONS

TO SEAWORLD & BUSCH GARDENS*

SeaWorld

Aquatica

Busch Gardens

Discovery Cove

SeaWorld lets you discover the wonders of life beneath the waves. 
Be inspired by the all-new TurtleTrek. Experience awe-inspiring 
shows like Shamu’s One Ocean, one-of-a-kind rides and up-close 
animal interactions.

Experience unparalleled exotic animal encounters, world-class thrill 
rides including Cheetah Hunt, and now explore the world on ice in 
Iceploration at Busch Gardens Tampa Bay.

Discovery Cove is an all-inclusive day resort experience that’s 
one of a kind. Swim with dolphins, snorkel with exotic fish and 

rays, hand-feed tropical birds and relax on pristine beaches.  

R7

Ad Number: SWD_COR_P10555ENG4
Publication(s): Transat English

This ad prepared by: SGL Communications • 2 Bloor St. West, Toronto, Ontario • phone 416.413.7495 • fax 416.944.7883 
File Location: SGL_N-Z:Volumes:SGL_N-Z:Seaworld-SWD_COR:Print:C28578-Transat Holiday DPS:SWD_COR_P10555ENG4.indd

JOB SPECIFICS                                                        

Client:  Seaworld
Creative Name: Transat Holiday DPS
Agency Docket #: SWD COR C28578
Main Docket #: SW1 COR C28578
Art Director:  None
Copy Writer:  None
Print Production: Brian Amaral
Retoucher:  Jano Kirijian
Live: 16” x 10.5625”
Trim: 16.25” x 10.8125”
Bleed: 16.5” x 11.0625”
Artwork Scale:  1:1
Print Scale: 100%

FILE SPECIFICATIONS:                                          

File Name: 
SWD_COR_P10555ENG4.indd
Creation Date: 5-25-2012 4:05 PM
Last Modified: 6-1-2012 1:48 PM
Workstation: T11-0146
InDesign Version:  CS4 
App. Version:  6.0.6
Round #: 1    Page Count: 1
GRAPHIC PRODUCTION:                                

Operator:  Jason Rooney
Correction: Sara Damphousse

SIGNOFFS:    

Creative:                                                                 

Production:                                 

Premedia:                                   

Proofreading:                                

Account:                                    

Client:                                       

PREMEDIA OPERATOR:               

Operator: JF

INKS:  

 Cyan

 MAGENTA

 YELLOW

 BLACK

FONTS & PLACED IMAGES   

Family Style                                      

Times  Regular
Gotham  Bold, Book, Medium
Gotham Narrow  Light, Black
Helvetica  Regular
GothamNarrow  Book

File Name Colour Space   Eff. Res (PPI) 

One Ocean Canada Version 2.eps  CMYK  305 ppi
Dolphin_Interaction_Sisters_3.eps  CMYK  727 ppi
Aquatica_Dolphin_Plunge_Guy2.eps  CMYK  1741 ppi, 1743 
ppi
Manta_Wing_Touch_Profile_SM.eps  CMYK  288 ppi
Canada 3 Park Print.eps  Gray  983 ppi
cheetah huntV2.psd  CMYK  1056 ppi
Ray Lagoon Family 1_SM.eps  CMYK  369 ppi
SeaworldLogo.eps
Aquatica Logo Revised.eps
Busch Gardens Logo Preferred.eps

This proof was produced 
by the following department:

PREPRESS

T:16.25”

T:10.8125”

LEARN ABOUT NATURE,

AND EACH OTHER.
QUALITY TIME COMES NATURALLY

© 2011 SeaWorld Parks & Entertainment, Inc. All rights reserved. Ticket valid for purchase 
and admission through April 30, 2012. 2nd park admission must be used with 7 days of first parks 

visit. Offer cannot be combined with any other office. Offer subject to change without notice.

DIFFERENT CULTURES

BUY A TICKET TO SEAWORLD ORLANDO AND GET 
A FREE TICKET TO BUSCH GARDENS OR AQUATICA.  

VISIT YOUR CAA TRAVEL LOCATION OR 
WWW.CAA.CA/SEAWORLD TO PURCHASE

 
 S:7”

S:9.625”

T:8.125”

T:10.5”

B:8.375”

B
:10.75”

R7

Ad Number: SWD_COR_P087554
Publication(s): CAA Magazine - Maritimes

This ad prepared by: SGL Communications • 2 Bloor St. West, Toronto, Ontario • phone 416.413.7495 • fax 416.944.7883 
File Location: SGL_N-Z:Volumes:SGL_N-Z:Seaworld-SWD_COR:Online:K16653-CAA Banner EFlyer:SWD_COR_P087554.indd

JOB SPECIFICS                                                        

Client:  SeaWorld
Creative Name: CAA BOGO E-Flyer
Agency Docket #: SWD COR P1P17314
Main Docket #: SW1 COR P1P17314
Art Director:  None
Copy Writer:  None
Print Production: Milan S.
Retoucher:  Jano Kirijian
Live: 7” x 9.625”
Trim: 8.125” x 10.5”
Bleed: 8.375” x 10.75”
Artwork Scale:  1:1
Print Scale: 100%

FILE SPECIFICATIONS:                                          

File Name: 
SWD_COR_P087554.indd
Creation Date: 12-16-2011 11:23 AM
Last Modified: 12-16-2011 5:02 PM
Workstation: T11-0146
InDesign Version:  CS4 
App. Version:  6.0.6
Round #: 1    Page Count: 1
GRAPHIC PRODUCTION:                                

Operator:  Matt Eves
Correction: None

SIGNOFFS:    

Creative:                                                                 

Production:                                 

Premedia:                                   

Proofreading:                                

Account:                                    

Client:                                       

PREMEDIA OPERATOR:               

Operator: SQ

INKS:  

 Cyan

 MAGENTA

 YELLOW

 BLACK

FONTS & PLACED IMAGES   

Family Style                                      

Times  Regular
Gotham  Bold, Medium, Book

File Name Colour Space   Eff. Res (PPI) 

One Ocean Canada Version_Flip.eps  CMYK  260 ppi
cheetah huntV2.psd  CMYK  558 ppi
Aquatica_Dolphin_Plunge_Guy2.eps  CMYK  804 ppi
Canada 3 Park Print.eps  Gray  798 ppi
SeaworldLogo.eps
BuschGardensNoTampa.eps
Aquatica Logo Revised.eps

This proof was produced 
by the following department:

PREPRESS



R7

Ad Number: SWD_COR_P051924
Publication(s): AirMiles

This ad prepared by: SGL Communications • 2 Bloor St. West, Toronto, Ontario • phone 416.413.7495 • fax 416.944.7883 
File Location: SGL_N-Z:Volumes:SGL_N-Z:Seaworld-SWD_COR:Online:K14534-airMilesOnline:SWD_COR_P051924.indd

JOB SPECIFICS                                                        

Client:  Seaworld
Creative Name: AirMilesBuschGardens
Agency Docket #: SWD COR K14534
Main Docket #: SW1 COR K14534
Art Director:  Allan Mah
Copy Writer:  None
Print Production: Tom Burton
Retoucher:  None
Live: None
Trim: 8.6389” x 4.0972”
Bleed: None
Artwork Scale:  1:1
Print Scale: 100%

FILE SPECIFICATIONS:                                          

File Name: 
SWD_COR_P051924.indd
Creation Date: 1-20-2011 4:17 PM
Last Modified: 1-21-2011 5:00 PM
Workstation: T11-0146
InDesign Version:  CS4 
App. Version:  6.0.6
Round #: 1    Page Count: 1
GRAPHIC PRODUCTION:                                

Operator:  Dennis Sousa
Correction: None

SIGNOFFS:    

Creative:                                                                 

Production:                                 

Premedia:                                   

Proofreading:                                

Account:                                    

Client:                                       

PREMEDIA OPERATOR:               

Operator: None

INKS:  

 Cyan

 MAGENTA

 YELLOW

 BLACK

FONTS & PLACED IMAGES   

Family Style                                      

Gotham  Medium
Lucida Sans  Demibold Roman

File Name Colour Space   Eff. Res (PPI) 

blueback.jpg  CMYK  69 ppi
Griffon 25.psd  CMYK  588 ppi
BuschGardensNoTampa.eps

This proof was produced 
by the following department:

PRODUCTION

Obtenez le vôtre aujourd’hui

Échangez des milles de récompense dès 
maintenant et recevez, avec votre billet, un 
repas gratuit à Busch Gardens Tampa Bay.

 Du plaisir tout naturellement.

S:622 pt

S:295 pt

T:622 pt

T:295 pt

B:622 pt

B
:295 pt R7

Ad Number: SWD_COR_P083624
Publication(s): CAA

This ad prepared by: SGL Communications • 2 Bloor St. West, Toronto, Ontario • phone 416.413.7495 • fax 416.944.7883 
File Location: SGL_N-Z:Volumes:SGL_N-Z:Seaworld-SWD_COR:Online:K16653-CAA Banner EFlyer:SWD_COR_P083624.indd

JOB SPECIFICS                                                        

Client:  Seaworld
Creative Name: CAA Static Banner
Agency Docket #: SWD COR K16653
Main Docket #: SW1 COR K16653
Art Director:  None
Copy Writer:  None
Print Production: Milan S.
Retoucher:  Jano Kirijian
Live: None
Trim: 3.2639” x 3.3333”
Bleed: None
Artwork Scale:  1:1
Print Scale: 100%

FILE SPECIFICATIONS:                                          

File Name: 
SWD_COR_P083624.indd
Creation Date: 11-1-2011 3:18 PM
Last Modified: 11-10-2011 10:34 AM
Workstation: T11-0146
InDesign Version:  CS4 
App. Version:  6.0.6
Round #: 1    Page Count: 1
GRAPHIC PRODUCTION:                                

Operator:  Jason Rooney
Correction: None

SIGNOFFS:    

Creative:                                                                 

Production:                                 

Premedia:                                   

Proofreading:                                

Account:                                    

Client:                                       

PREMEDIA OPERATOR:               

Operator: None

INKS:  

 Cyan

 MAGENTA

 YELLOW

 BLACK

FONTS & PLACED IMAGES   

Family Style                                      

GothamRounded  Bold
Gotham  Medium

File Name Colour Space   Eff. Res (PPI) 

Manta_Front_Row.jpg  RGB  233 ppi
Wave BKGD.ai
SeaworldLogo.eps
BuschGardensNoTampa.eps
Aquatica Logo Revised.eps

This proof was produced 
by the following department:

PRODUCTION

BUY A TICKET TO 
SEAWORLD ORLANDO 
& GET A FREE TICKET 
TO BUSCH GARDENS 

OR AQUATICA

QUALITY TIME COMES NATURALLY

CLICK HERE TO PURCHASE

T:235 pt

T:240 pt

R7

Ad Number: SWD_COR_P044754
Publication(s): AirMiles

This ad prepared by: SGL Communications • 2 Bloor St. West, Toronto, Ontario • phone 416.413.7495 • fax 416.944.7883 
File Location: None

JOB SPECIFICS                                                        

Client:  Seaworld
Creative Name: AirMiles
Agency Docket #: SWD COR K04047
Main Docket #: SW1 COR K04047
Art Director:  Allan Mah
Copy Writer:  None
Print Production: Kathie Hintsa
Retoucher:  None
Live: None
Trim: 8.6” x 4”
Bleed: None
Artwork Scale:  1:1
Print Scale: 100%

FILE SPECIFICATIONS:                                          

File Name: 
SWD_COR_P044754
Creation Date: 10-2-2011 6:15 PM, 4-24-
2002 6:15 PM
Last Modified: 12-1-2010 11:11 AM
Workstation: T11-0146
InDesign Version:  CS4 
App. Version:  6.0.6
Round #: 1    Page Count: 1
GRAPHIC PRODUCTION:                                

Operator:  jr
Correction: None

SIGNOFFS:    

Creative:                                                                 

Production:                                 

Premedia:                                   

Proofreading:                                

Account:                                    

Client:                                       

PREMEDIA OPERATOR:               

Operator: None

INKS:  

 Cyan

 MAGENTA

 YELLOW

 BLACK

FONTS & PLACED IMAGES   

Family Style                                      

Gotham  Medium
Lucida Sans  Demibold Roman

File Name Colour Space   Eff. Res (PPI) 

blueback.jpg  CMYK  69 ppi
SeaworldLogo.eps
BuschGardensNoTampa.eps
Dolphin touch_hispanic boy 2.psd  CMYK  491 ppi

This proof was produced 
by the following department:

PRODUCTION

Get Yours Today

Redeem now and receive a ticket 
with a free meal at SeaWorld Orlando 
or Busch Gardens.

Quality Time Comes Naturally.

S:8.6”

S:4”

T:8.6”

T:4”

B:8.6”

B
:4”



R7

Ad Number: RSM_COR_P09365S4
Publication(s): MI-7080 VanWagner Miami

This ad prepared by: SGL Communications • 2 Bloor St. West, Toronto, Ontario • phone 416.413.7495 • fax 416.944.7883 
File Location: SGL_N-Z:Volumes:SGL_N-Z:RIM-SRH COR:CURRENT:I17287-Be Bold OOH Martinez:RSM_COR_P09365S4.indd

JOB SPECIFICS                                                        

Client:  RIM
Creative Name: Be Bold OOH Martinez
Agency Docket #: RSM COR I17287
Main Docket #: SRH COR I17287
Art Director:  John Tisdall
Copy Writer:  None
Print Production: Rob Quan
Retoucher:  Jano Kirijian
Live: 56.25” x 27”
Trim: 59.25” x 30”
Bleed: 59.25” x 30.75”
Artwork Scale:  1:24
Print Scale: 100%

FILE SPECIFICATIONS:                                          

File Name: 
RSM_COR_P09365S4.indd
Creation Date: 2-29-2012 3:22 PM
Last Modified: 3-2-2012 12:14 PM
Workstation: T11-0146
InDesign Version:  CS4 
App. Version:  6.0.6
Round #: 1    Page Count: 1
GRAPHIC PRODUCTION:                                

Operator:  Jason Rooney
Correction: Gillian Shipman

SIGNOFFS:    

Creative:                                                                 

Production:                                 

Premedia:                                   

Proofreading:                                

Account:                                    

Client:                                       

PREMEDIA OPERATOR:               

Operator: None

INKS:  

 Cyan

 MAGENTA

 YELLOW

 BLACK

FONTS & PLACED IMAGES   

Family Style                                      

Trade Gothic Next LT Pro  Bold, Regular

File Name Colour Space   Eff. Res (PPI) 

SAM091276_SGL_Hor.eps  CMYK  77 ppi
Be Bold Logo Lock Up English.eps

This proof was produced 
by the following department:

PRODUCTION

The Martinez Brothers  Global DJs and music producers

blackberry.com

S:56.25”

S:27”

T:59.25”

T:30”

B:59.25”

B
:30.75”

R7

Ad Number: RSM_COR_P09365_M4
Publication(s): MI-7080 VanWagner Miami

This ad prepared by: SGL Communications • 2 Bloor St. West, Toronto, Ontario • phone 416.413.7495 • fax 416.944.7883 
File Location: SGL_N-Z:Volumes:SGL_N-Z:RIM-SRH COR:CURRENT:I17287-Be Bold OOH Martinez:RSM_COR_P09365S_M4.indd

JOB SPECIFICS                                                        

Client:  RIM
Creative Name: Be Bold OOH Meridith
Agency Docket #: RSM COR I17287
Main Docket #: SRH COR I17287
Art Director:  John Tisdall
Copy Writer:  None
Print Production: Rob Quan
Retoucher:  Jano Kirijian
Live: 56.25” x 27”
Trim: 59.25” x 30”
Bleed: 59.25” x 30.75”
Artwork Scale:  1:24
Print Scale: 100%

FILE SPECIFICATIONS:                                          

File Name: 
RSM_COR_P09365S_M4.indd
Creation Date: 3-2-2012 3:12 PM
Last Modified: 3-2-2012 3:18 PM
Workstation: T11-0146
InDesign Version:  CS4 
App. Version:  6.0.6
Round #: 1    Page Count: 1
GRAPHIC PRODUCTION:                                

Operator:  Jason Rooney
Correction: Gillian Shipman

SIGNOFFS:    

Creative:                                                                 

Production:                                 

Premedia:                                   

Proofreading:                                

Account:                                    

Client:                                       

PREMEDIA OPERATOR:               

Operator: None

INKS:  

 Cyan

 MAGENTA

 YELLOW

 BLACK

FONTS & PLACED IMAGES   

Family Style                                      

Trade Gothic Next LT Pro  Bold, Regular

File Name Colour Space   Eff. Res (PPI) 

SAM091280_SGL_SF.eps  CMYK  59 ppi
Be Bold Logo Lock Up English.eps

This proof was produced 
by the following department:

PRODUCTION

Meridith Valiando  Co-founder of DigiTour

blackberry.com

S:56.25”

S:27”

T:59.25”

T:30”

B:59.25”

B
:30.75”



R7

Ad Number: RSM_COR_P10153B4
Publication(s): New York Times

This ad prepared by: SGL Communications • 2 Bloor St. West, Toronto, Ontario • phone 416.413.7495 • fax 416.944.7883 
File Location: SGL_N-Z:Volumes:SGL_N-Z:RIM-SRH COR:CURRENT:P28126-Playbook 2.0 Q1 Plan:RSM_COR_P10153B4.indd

JOB SPECIFICS                                                        

Client:  RIM
Creative Name: Playbook 2.0 Q1 Plan
Agency Docket #: RSM COR P28126
Main Docket #: SRH COR P28126
Art Director:  Brian Macdonald
Copy Writer:  Tony Lee
Print Production: Rob Quan
Retoucher:  Jeff-Freelance
Live: None
Trim: 11.55” x 21”
Bleed: None
Artwork Scale:  1:1
Print Scale: 100%

FILE SPECIFICATIONS:                                          

File Name: 
RSM_COR_P10153B4.indd
Creation Date: 5-8-2012 6:09 PM
Last Modified: 5-9-2012 3:39 PM
Workstation: T11-0146
InDesign Version:  CS4 
App. Version:  6.0.6
Round #: 1    Page Count: 1
GRAPHIC PRODUCTION:                                

Operator:  Jason Rooney
Correction: Gillian Shipman

SIGNOFFS:    

Creative:                                                                 

Production:                                 

Premedia:                                   

Proofreading:                                

Account:                                    

Client:                                       

PREMEDIA OPERATOR:               

Operator: SQ

INKS:  

 Cyan

 MAGENTA

 YELLOW

 BLACK

FONTS & PLACED IMAGES   

Family Style                                      

Trade Gothic Next LT Pro  Regular, Bold
Times  Regular

File Name Colour Space   Eff. Res (PPI) 

SAM091356RIMMan_grd.eps  CMYK  263 ppi
Be Bold Logo Lock Up English.eps

This proof was produced 
by the following department:

PREPRESS

© 2012 Research In Motion Limited. All rights reserved. BlackBerry®, RIM®, Research In Motion® and related trademarks, names and logos are the property of Research In Motion Limited and are registered and/or used in the U.S. and countries around the world. All other trademarks are the property of their respective owners.

BlackBerry® PlayBook™ OS 2.0., updated for mobile business. 
Meet the ultra-portable tablet specifi cally designed for work 
on the go. It’s loaded with business apps, has true multi-tasking 
and native email that integrates social media feeds, and more. 
Explore the possibilities at blackberry.com/playbookforbusiness.

T:11.55”

T:21”

R7

Ad Number: RSM_COR_P10238_NYT4
Publication(s): New York Times

This ad prepared by: SGL Communications • 2 Bloor St. West, Toronto, Ontario • phone 416.413.7495 • fax 416.944.7883 
File Location: SGL_N-Z:Volumes:SGL_N-Z:RIM-SRH COR:CURRENT:P28255-BB7 Newspaper Ads:Unified Inbox:Best Buy:RSM_COR_P10238_NYT4.indd

JOB SPECIFICS                                                        

Client:  RIM
Creative Name: BB7 Newspaper
Agency Docket #: RSM COR P28255
Main Docket #: SRH COR P28255
Art Director:  Brian Macdonald
Copy Writer:  Tony Lee
Print Production: Rob Quan
Retoucher:  Jano Kirijian
Live: None
Trim: 11.55” x 21”
Bleed: None
Artwork Scale:  1:1
Print Scale: 100%

FILE SPECIFICATIONS:                                          

File Name: 
RSM_COR_P10238_NYT4.indd
Creation Date: 5-17-2012 12:48 PM
Last Modified: 5-22-2012 3:51 PM
Workstation: T11-0146
InDesign Version:  CS4 
App. Version:  6.0.6
Round #: 1    Page Count: 1
GRAPHIC PRODUCTION:                                

Operator:  Jason Rooney
Correction: Gillian Shipman

SIGNOFFS:    

Creative:                                                                 
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Must be legal drinking age. Standard carrier rates and charges may apply.
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PURCHASE FINANCING ON
SELECT 2010 MODELS◊0%

2010 OUTLANDER XLS 4WD 

Tearing up the road with features† including:

• 3.0L 230 hp V6 engine
•  6-speed automatic transmission with Sportronic® paddle shifters
•  Super All-Wheel Control with Active Front Differential
• Leather seating surfaces
• Power sunroof

2010 LANCER SE 

Tearing up the road with features† including:

•  Fuel effi cient 2.0L 4-cylinder, 152 hp engine
• 16” alloy wheels
•  Power windows, mirrors and keyless entry
• Air conditioning
• Cruise control

Smart customers always read the fi ne print. † Features listed are standard on 2010 Lancer SE and 2010 Outlander XLS 4WD. Technical data, equipment and options are based on the latest information at time of printing and are subject to change without notice. 
Vehicles may not be exactly as shown. ◊ For all purchase fi nancing offers, customers must sign contract and take delivery from dealer by February 1, 2010. Purchase fi nancing at 0% APR available through Bank of Nova Scotia and Bank of Montreal for up to 
36 months on all new 2010 Outlander models, up to 48 months on all new 2010 Lancer DE and SE and Galant models, (2010 Lancer GTS, Lancer Sportback, Lancer Ralliart, and Lancer Evolution models excluded) and up to 60 months on all new 2010 
Endeavor models. Financing example: 2010 Lancer DE (CL41-A C05) with an MSRP of $16,998 fi nanced at 0% over 48 months equals $355 a month with a cost of borrowing of $0 and a total obligation of $16,998. Taxes and freight (up to $1,350), insurance, 
registration, admin and documentation fees, and up to $75 PPSA not included. All offers available only through participating dealers to qualifi ed retail customers in Canada and are only on approved credit. See participating dealer for details. 2010 Lancer GTS model 
shown with an MSRP of $23,598. * Whichever comes fi rst. Regular maintenance not included. See dealer or mitsubishi-motors.ca for warranty terms, restrictions and details. Not all customers will qualify. ** Best backed claim does not cover Lancer Evolution 
and Ralliart models. See dealer or Mitsubishi-motors.ca for Education Edge terms, conditions, and other details. ® MITSUBISHI MOTORS, BEST BACKED CARS IN THE WORLD are trade-marks of Mitsubishi Motors North America, Inc. and are used under license.

Insert Dealership Here • City • Phone Number • URL

INSERT DEALERSHIP HERE • City • Phone Number • URL
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2010 LANCER SE
• Fuel effi cient 2.0L 152 hp 4-cylinder engine

• 5-speed manual transmission or CVT

• Power windows, mirrors and keyless entry

• Air conditioning

• 16" alloy wheels

• Bluetooth® hands-free phone pre-wiring

• Ground effects package

• 7 airbags

• Heated seats

Lancer GTS model shown

2010 OUTLANDER LS 4WD
• Fuel effi cient 3.0L MIVEC V6 Engine • 6-Speed Automatic Transmission 
with Sportronic® function • 7 passenger seating • Power Windows, Mirrors 
and FAST-Key Entry System • 140W AM/FM/CD Stereo with 6 Speakers
• Air Conditioning • Bluetooth® hands-free phone pre-wiring • Heated Seats

RVR GT model shown

INTRODUCING THE ALL-NEW
COMPACT CROSSOVER

• Heated seats

rs 

ats

Outlander XLS model shown

INRVR GT model shown

ON MOST 2010 MODELS

PURCHASE
FINANCING
FOR UP TO0% 72 M

ON
TH

S◊

ON MOST 2010 MODELS

Hurry in for Our Best Offers of the Year
During Our 2010 Clearance Event

AND RECEIVE UP TO

$1000
PREPAID MASTERCARD® CARD 
WITH THE PURCHASE OF 
ANY NEW VEHICLE ±

PLUS 0% PURCHASE FINANCING ON SELECT 2010 MODELS◊

BLUETOOTH 2.0 + USB SYSTEM CLASS LEADING COMBINED 
FUEL ECONOMY† PANORAMIC GLASS ROOF WITH INTERIOR 
LED ILLUMINATION SUPER WIDE RANGE HID HEADLAMPS 
ELECTRONICALLY CONTROLLED 4WD HEATED FRONT SEATS

FUEL EFFICIENT 2.0L 148 HP 4-CYLINDER ENGINE  5-SPEED 
MANUAL TRANSMISSION OR CVT POWER WINDOWS POWER 
MIRRORS 7 AIRBAGS 140-WATT AM/FM/CD STEREO ACTIVE 
STABILITY & TRACTION CONTROL

2010 OUTLANDER LS‡ALL-NEW 2011 RVR GT‡

2010 Outlander XLS
model shown

2011 RVR From

$xx,xxx
Selling Price 

$xx,xxxΔ

2011 LANCER From

$xx,xxx
Selling Price 

$xx,xxxΔ

FUEL EFFICIENT 3.0L MIVEC V6 ENGINE 6-SPEED 
AUTOMATIC TRANSMISSION WITH SPORTRONIC® 
FUNCTION 7 PASSENGER SEATING FAST-KEY KEYLESS 
ENTRY SYSTEM HEATED FRONT SEATS

PURCHASE
FINANCING

72 MONTHS
0%

ON MOST 2010 MODELS◊

FOR UP TO

201O OUTLANDER From

$xx,xxx
Selling Price 

$xx,xxxΔ

NEW LOWER PRICE

HURRY IN DURING OUR HOLIDAY SALES EVENT 

2011 LANCER DE
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2011 LANCER DE

V I S I T  Y O U R  M I T S U B I S H I  D E A L E R S H I P  T O D AY            M I T S U B I S H I - M O T O R S . C A / D E A L E R L O C AT O R

ALB/BC/ON: Δ The advertised selling price includes destination, delivery and fees. Taxes, PPSA, and dealer fees of up to $599 are excluded.
Quebec: Δ The advertised selling price includes destination, delivery and fees. Taxes, PPSA, and other fees are excluded.

ATL/SAS/MAN: Δ The advertised price does not include destination, delivery and fees. Taxes, PPSA, and other fees are also excluded.
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HILL START ASSIST. ONE OF THE MANY FEATURES THAT MAKE THE NEWLY REDESIGNED 2010 MITSUBISHI OUTLANDER STAND OUT.

A quick start after stopping on a steep hill won’t be the only thing that gets you looks.
The aggressive jet-fi ghter front grille, athletic look with chrome trim, HID headlamps and fl ap-fold rear tailgate will turn heads too. Plus, with advanced 
technology like real time traffi c navigation, FAST- key and high contrast instrument display, our competitors are also sure to take notice. No doubt they’ll 
be in awe of the 2010 Outlander’s Super All-Wheel Control with world fi rst technology, offering you outstanding traction no matter the road conditions.
So comb your hair, because they won’t just be staring at your Outlander, but at who drives it too.

Some features available on XLS model only.  Real time traffi c navigation is not available in all markets.  See Dealer for details. * Whichever comes fi rst. Regular maintenance not included. See dealer or mitsubishi-motors.ca for warranty terms, restrictions and 
details. Not all customers will qualify. ** Best backed claim does not cover Lancer Evolution and Ralliart models.® MITSUBISHI MOTORS, BEST BACKED CARS IN THE WORLD are trade-marks of Mitsubishi Motors North America, Inc. and are used under license.

TARMAC SNOW LOCK

Super All-Wheel Control Check us out at facebook.com/MitsubishiMotors

T:10.931”

T:10.714”
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Some features available on XLS model only. Real time traffi c navigation is not available in all markets. See Dealer for details. * Whichever comes fi rst. Regular maintenance not included. See dealer or mitsubishi-motors.ca for warranty terms, restrictions and details. 
Not all customers will qualify. ** Best backed claim does not cover Lancer Evolution and Ralliart models.® MITSUBISHI MOTORS, BEST BACKED CARS IN THE WORLD are trade-marks of Mitsubishi Motors North America, Inc. and are used under license.

REAL TIME TRAFFIC NAVIGATION. 
ONE OF THE MANY FEATURES THAT MAKE 
THE NEWLY REDESIGNED 2010 MITSUBISHI 
OUTLANDER STAND OUT.

Bobbing and weaving through gridlock won’t be the only thing that 

gets you looks. The aggressive jet-fi ghter front grille, athletic look with 

chrome trim, HID headlamps and fl ap-fold rear tailgate will turn heads 

too. Plus, with advanced technology like auto rain sensing wipers, 

FAST-key and high contrast instrument display, our competitors are 

also sure to take notice. No doubt they’ll be in awe of the 2010 

Outlander’s Super All-Wheel Control with world fi rst technology, 

offering you outstanding traction no matter the road conditions. So 

comb your hair, because they won’t just be staring at your Outlander, 

but at who drives it too. 

Check us out at 
facebook.com/MitsubishiMotorsTARMAC SNOW LOCK

Super All-Wheel Control

ho drives it too. 

T:10.5”

T:10.36”

INSERT DEALER HERE • City • Phone Number • URL

2011 RVR GT model shown

† Combined City/Highway ratings for non-hybrid compact SUV’s. * Whichever comes fi rst. Regular maintenance not included. See dealer or mitsubishi-motors.ca for warranty terms, restrictions and details. Not all customers will qualify. 
** Best backed claim does not cover Lancer Evolution and Ralliart models. ® MITSUBISHI MOTORS, BEST BACKED CARS IN THE WORLD are trade-marks of Mitsubishi Motors North America, Inc. and are used under license.

BLUETOOTH 2.0 + USB SYSTEM CLASS LEADING COMBINED FUEL 
ECONOMY† 9-SPEAKER ROCKFORD FOSGATE PREMIUM SOUND SYSTEM 
PANORAMIC GLASS ROOF WITH INTERIOR LED ILLUMINATION FAST-KEY 
KEYLESS OPERATION SYSTEM WITH PUSH-BUTTON START/STOP SUPER 
WIDE RANGE HID HEADLAMPS ELECTRONICALLY CONTROLLED 4WD

THE

ALL-NEW MITSUBISHI RVR
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This ad prepared by  
SGL Communications 

for BBDO Toronto 
2 Bloor St. West, Toronto, Ontario 

phone 416.413.7495 
fax 416.944.7883

GEARED FOR LIFE 
IN OVERDRIVE.

• 172 hp 2.4 DOHC engine with VVT, 
 Optional 2.0L DOHC 4 cylinder engine 

• Washable UltraFloor™ Vinyl Load Floor Covering
• Sliding armrest with cell phone holder 

• 16 Inch aluminum wheels 
•         NHTSA 5 Star front impact ‡

JEEP
PATRIOT

2008

 

• Optional 2.0L DOHC 4 cylinder engine, Standard 172 hp 
 2.4L World Engine • AM/FM CD 6 Disc MP3 Radio 

• Available fold-flat passenger seat and a removable 
 washable UltraFloor™   • Electronic Stability Program

• Available YES Essentials stain, odour and static 
 resistant seat fabric • Available power sunroof 
•Audio Input Jack •         NHTSA 5 Star side impact ‡

JEEP
COMPASS

2008

Dodge Caliber R/T
Model Shown††

DODGE
CALIBER

2008

Wise customers read the fi ne print:  ◊, ‡, ††,  These limited time offers apply to retail deliveries for personal use only on selected new and unused models. All offers include freight ($1,200), excludes license, insurance, registration, any retailer administration 
fees, up to $75 PPSA and applicable taxes. Dealer order/trade may be necessary. Offers are subject to change without notice. See Dealer for specifi c details and conditions. * The nuvi® 250W by Garmin™ is an available accessory by Mopar. Retail price is $493. 

nuvi®,  Garmin™ and Mopar are registered trademarks. ◊ Purchase prices apply to 2008 Dodge Caliber SE, 2008 Jeep Compass Sport and 2008 Jeep Patriot Sport. †† MSRP for Dodge Caliber R/T model shown is $21,995; Jeep Compass 
Limited model shown is $22,995 and Patriot Limited model shown is $22,695. Dealer order/trade may be necessary. See dealer for specifi c pricing details and conditions. Dealers are free to set individual prices. ‡ Based on U.S. National 
Highway Traffi c Safety Administration (NHTSA) scoring system for 2008 model year Dodge Caliber, Jeep Compass and Patriot. Visit www.chryslercanada.ca for more details. ® Jeep is a registered trademark of Chrysler Canada Inc.

VISIT YOUR ALBERTA JEEP® • DODGE DEALER TODAY. getadodge.ca   getajeep.ca

Now Available*

The nüvi® 250W by Garmin™ 
Now available as an authentic accessory by Mopar! A sleek portable navigation system that fits in any vehicle.

PURCHASE 
FOR $17,195◊

• 1.8L DOHC dual VVT 16V 4-cylinder engine  • 60/40 split folding rear seat
• AM/FM stereo with CD player & 4 speakers  • Illuminated cup holders

• Sliding storage armrest with cell phone/PDA/MP3 holder 
• Available Musicgate Power™ with 2 liftgate speakers and 

6 Boston Acoustic speakers with subwoofer 
              NHTSA 5 Star front and side impact ‡

PURCHASE 
FOR $18,195◊

PURCHASE 
FOR $19,195◊

INCLUDES  
$1,200 FREIGHT

INCLUDES  $1,200 FREIGHT

INCLUDES  
$1,200 FREIGHT

Jeep Patriot Limited
Model Shown††

Jeep Compass Limited 
Model Shown††

S: 10.25 in

S: 13.5 in

T: 10.25 in

T: 13.5 in

B: 10.25 in

B
: 13.5 in
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This ad prepared by  
SGL Communications 

for BBDO Toronto 
2 Bloor St. West, Toronto, Ontario 

phone 416.413.7495 
fax 416.944.7883

Dodge Caliber R/T
Model Shown††

2008 DODGE CALIBER

Jeep Patriot Limited
Model Shown††

• 172 hp 2.4 DOHC engine with VVT, Optional 2.0L DOHC 4 cylinder engine 
• 16 Inch aluminum wheels • Sliding armrest with cell phone holder 

• Washable UltraFloor™ Vinyl Load Floor Covering 
 NHTSA 5 Star front and side impact ‡ 

2008 JEEP PATRIOT • 202 hp V6 engine • Standard Command-Trac 4WD system
• Available Infinity Sound System with 368 watt amplifier and Subwoofer 

• Standard Electronic Stability Program, Electronic Roll Mitigation and ABS 
• Available all new Jeep Freedom Top™ Modular Hardtop

• Available power windows, power locks, and remote keyless entry
 NHTSA 5 Star front and side impact ‡

2008 JEEP WRANGLER

• 1.8L DOHC dual VVT 16V 4-cylinder engine
 • AM/FM stereo with CD player & 4 speakers • 60/40 split folding rear seat 

• Sliding storage armrest with cell phone/PDA/MP3 holder 
• Available Musicgate Power™ with 2 liftgate speakers and 6 Boston Acoustic 

speakers with subwoofer • Illuminated cup holders
 NHTSA 5 Star front and side impact ‡

• Optional 2.0L DOHC 4 cylinder engine, Standard 172 hp 2.4L World Engine 
• AM/FM CD 6 Disc MP3 Radio • Electronic Stability Program

• Available fold-flat passenger seat and a removable washable UltraFloor™ 
• Available YES Essentials stain, odour and static resistant seat fabric 

• Available power sunroof •Audio Input Jack
 NHTSA 5 Star side impact ‡

2008 JEEP COMPASS

Starting From

$17,195◊

Starting From

$18,195◊

Jeep Wrangler Rubicon
Model Shown††

Wise customers read the fi ne print:  ◊, ‡, ††,  These limited time offers apply to retail deliveries for personal use only on selected new and unused models. All offers include freight ($1,200), excludes license, insurance, registration, any retailer administration 
fees, up to $75 PPSA and applicable taxes. Dealer order/trade may be necessary. Offers are subject to change without notice. See dealer for specifi c details and conditions. ◊ Purchase prices apply to 2008 Dodge Caliber SE, 2008 Jeep Compass Sport, 2008 

Jeep Patriot Sport and 2008 Jeep Wrangler X models. †† MSRP for Dodge Caliber R/T model shown is $21,995; Jeep Compass Limited model shown is $22,995, Patriot Limited model shown is $22,695 and Jeep Wrangler 
Rubicon model shown is $28,595. Dealer order/trade may be necessary. See Dealer for specifi c pricing details and conditions. Dealers are free to set individual prices. ‡ Based on U.S. National Highway Traffi c Safety 
Administration (NHTSA) scoring system for 2008 model year Dodge Caliber, Jeep Compass Jeep Patriot and Jeep Wrangler. Visit www.chryslercanada.ca for more details. ® Jeep is a registered trademark of Chrysler Canada Inc.

Jeep Compass Limited 
Model Shown††

INCLUDES  $1,200 FREIGHT INCLUDES  $1,200 FREIGHT

Starting From

$19,195◊

INCLUDES  $1,200 FREIGHT INCLUDES  $1,200 FREIGHT

Starting From

$21,195◊

VISIT YOUR ALBERTA CHRYSLER • JEEP • DODGE DEALER

MAKE TRACKS THIS WINTER
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This ad prepared by  
SGL Communications 

for BBDO Toronto 
2 Bloor St. West, Toronto, Ontario 

phone 416.413.7495 
fax 416.944.7883

Wise customers read the fi ne print: †, *, ††, **, Δ Includes $3,250/2,000 3 for Free Alternative Rebate which will be deducted from the negotiated price AFTER taxes. These limited time offers apply 
to retail deliveries for personal use only on select new and unused 2008 models from dealer retailer inventory. At participating dealers only. All offers include freight $1,350 and exclude license, insurance, registration, any dealer administration fees, up 
to $75 PPSA and applicable taxes. Dealer order/trade may be necessary. Offers end November 30, 2007. Offers are subject to change without notice. See your dealer for complete details and conditions. †, * Lease/purchase price for vehicles equipped 
as described: 2008 Ram 1500 SXT 26B+AHC+AM2+DSA+RSA; Ram 2500 SLT 2FG+ADB+AHC+CVN+DSA+GPG+RSP+TT5+M9*; Ram 3500 ST 2FA. † Leases based on 24 month term at 1.99% lease APR. Leases are subject to approval from 
Chrysler Financial. Total lease obligation for Ram 1500 SXT with #3,060/$1,500/$0 down is $11,436/$11,460/$11,496; Ram 2500 SLT is $20,401. First month’s payment, down payment, any dealer administration fees and up to $75 PPSA are due at 

lease inception. Kilometres limited to 40,800 for 24 month term; charge of $0.15/km for excess kilometres. ** Three for free is a limited time offer and applies to all new in stock 2007 vehicles (excluding Sprinter, 
Caliber, Compass, Patriot, Wrangler), and 2008 Ram 1500/2500/3500, Avenger, Grand Caravan and Town & Country fi nanced or leased through Chrysler Financial OAC. Finance customers will receive a cheque 
for their fi rst 3 monthly payments (to a maximum of $1,500). Lease customers will have their fi rst lease payment paid (to a maximum $500), and will receive a cheque for the next 2 payments (to a maximum of 
$1,000). Customers may elect an alternative $1,250 discount offer. All amounts include taxes. Offer ends January 2, 2008. †† Based on 3 for Free alternative cash rebate and net value of Chrysler Canada November 
incentives. © 2007 SIRIUS Satellite Radio Inc. “SIRIUS”, the SIRIUS dog logo, channel names and logos are trademarks of SIRIUS Satellite Radio Inc. ® Jeep is a registered trademark of Chrysler Canada Inc. 

3WE’LL MAKE 
YOUR FIRST 

MONTHS
PAYMENTS!**PLUS

Lease APR

per month for 24 months 
with $4,825 down payment
$0 Security Deposit

Lease for

$649†   1.99%
Purchase Price

$50,819*

• 6.7L Cummins® Turbo Diesel Engine • Power Windows, Locks, Heated 
Mirrors • Air Conditioning • AM/FM/CD Radio • Anti-Spin Differential Rear 

Axle • Folding Flat Load Floor Storage • Fold-Away Power Trailer Tow 
Mirrors • Uconnect Hands-Free Communication • Rear 60/40 Split 

Folding Seat • Auxilliary Transmission Air Cooler • Tow Hooks

• 6.7L Cummins® Turbo Diesel Engine •17’’ Steel Wheels 
• Air Conditioning • Am/Fm/Cd Radio • Halogen Headlamps 

• Heavy Duty Engine Cooling • Rear Folding Seat 
• Tinted Glass Windows • Tow Hooks • Front Stabilizer Bar

• ABS • Front & Rear Heavy Duty Shock Absorbers 

Canadian Consumer Price

Adjustment of up to

$3,250
Δ FOR

A total allowance 

of up to

$6,250
Δ

Canadian Consumer Price 
Adjustment of $3,250

(Includes “3 for Free” Alternative Rebate)††

Starting from

$51,859*

2008 Dodge Ram 1500 SXT Quad Cab 4x4
Lease APR

  1.99%per month for 24 months 
with $3,060 down payment
$0 Security Deposit

Or lease for

$349†
Purchase Price

$33,399*

• 5.7L HEMI® V8 With MDS • Power Windows, Locks, Heated Mirrors 

•Air Conditioning • AM/FM/CD Radio • Remote Keyless Entry 

• Speed Control • Anti-Spin Differential Rear Axle 
• Supplemental Side Air Bags • Trailer Tow Group

OTHER 24 MONTH LEASES
 MONTHLY PAYMENT DOWN PAYMENT
 $415 $1,500†

 $479 $0†

Canadian Consumer Price 
Adjustment of $2,000

(Includes “3 for Free” Alternative Rebate)††

Canadian Consumer Price 
Adjustment of $2,000

(Includes “3 for Free” Alternative Rebate)††

V I S I T  Y O U R  A L B E R T A  C H R Y S L E R ,  J E E P® ,  D O D G E  D E A L E R

ASK ABOUT OUR NO CHARGE 
12 MONTH SIRIUS RADIO SUBSCRIPTION

NO CHARGE 
SIRIUS RADIO AND 

1 YEAR SUBSCRIPTION

2008 Dodge Ram 3500 
ST Quad Cab 4x4 

2008 Dodge Ram 2500 
SLT Quad Cab 4x4

getadodge.ca
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This ad prepared by  
SGL Communications 

for BBDO Toronto 
2 Bloor St. West, Toronto, Ontario 

phone 416.413.7495 
fax 416.944.7883

Smart, fuel-effi cient  vehicles 
that everyone can afford.

2008 DODGE AVENGER SXT

• 2.7L V6 DOHC 24 valve Flex Fuel Engine • Automatic Transmission 
• Air Conditioning • Power 8 Way Driver Seat • Keyless Entry 
• 6 Speaker CD/MP3 Radio with Audio Input Jack 
• Fog Lamps • Rear Spoiler

NHTSA 5 Star Side Impact‡

Fuel consumption: 
 City: 8.9 L /100 km (32 mpg)¥  
Highway: 7.1 L /100 km (40 mpg)¥

2008 JEEP PATRIOT 

• 2.4L DOHC Dual VVT 172 hp Engine • 5-Speed Manual Transmission 
• 16” Steel Wheels • Folding Flat Load Floor Storage 
• ABS Brakes • Electronic Stability Program with Brake Assist 
• Electronic Roll Mitigation • Sentry Key® with Theft Deterrent System 
• Advanced Multistage Front & Supplemental Side Curtain Air Bags 

Jeep Patriot Limited 
Model Shown

▲Starting 
from $18,245◊

Includes 
$1,250 freight

Get

NHTSA 
5 Star Front Impact‡

Fuel consumption: 
 City: 10.8 L /100 km (26 mpg)¥  
Highway: 7.2 L /100 km (39 mpg)¥

Starting 
from

▲Get$25,395◊
Includes 
$1,300 freight

2008 JEEP COMPASS SPORT

• 2.4L DOHC Dual VVT 172 hp Engine • 5-Speed Manual Transmission 
• 4 Speaker CD/MP3 Radio with Audio Input Jack • ABS Brakes  • Fog Lamps
• Electronic Stability Program with Brake Assist • Electronic Roll Mitigation 
• Sentry Key® with Theft Deterrent System • 17”Aluminum Wheels
• Advanced Multistage Front & Supplemental Side Curtain Air Bags

Jeep Compass Sport 
Model with Aluminum 
Wheels Shown

▲Starting 
from $19,245◊

Includes 
$1,250 freight

Get

NHTSA 5 Star Side Impact‡

Fuel consumption: 
 City: 8.9 L /100 km (32 mpg)¥  
Highway: 7.1 L /100 km (40 mpg)¥

Wise customers read the fi ne print: ◊ Starting from price of $ 25,395 is for 2008 Dodge Avenger, $18,245 for 2008 Jeep Patriot, $19,245 for 2008 Jeep Compass models, only when purchase fi nancing  is obtained through Chrysler 
Financial. ‡ Based on U.S. National Highway Traffi c Safety Administration (NHTSA) scoring system for 2008 model year Dodge Avenger, Jeep Patriot and Jeep Compass. ¥ Based on 2008 Fuel Consumption Guide ratings published by Natural 
Resources Canada. Your actual fuel consumption may vary. Ω My Ride student program is offered on most new and unused 2007, 2008 and 2009 vehicles. Dodge Challenger is ineligible for offer. Program ends June 30th 2008. A $500 cash 
allowance will be provided over and above any other current retail incentive program upon the retail purchase or lease of any eligible vehicle during the program period. All prices and payments exclude freight, taxes, admin and other charges. See 
retailer for rules and regulations. ▲ Details at www.tc.gc.ca/programs. ◊◊ Based on 2007 Canadian sales and market share growth. Visit your Chrysler, Jeep, Dodge dealer for complete details. ® Jeep is a registered trademark of Chrysler LLC.

COME SEE FOR YOURSELF WHY WE’RE SETTING THE PACE WITH 21 MONTHS 
OF CONTINUED SALES GROWTH. JOIN THE DRIVE TODAY!

V IS IT  Y O U R  A L B E RTA  J E E P®,  DO DG E  DE A L ER  OR  CHRYSLERCANADA.CA 

VISIT YOUR ALBERTA 
DODGE • JEEP® DEALER

jeep.cadodge.ca◊◊
Ω

T: 9.1875 in

T: 16 in



Naturally Beautiful Tea.

Just a glimpse tells you Tazo® Tea is extraordinary. Our beautiful, ornate sachets are filled with equally beautiful 
all natural full-leaf teas and botanicals. It’s an entirely different way to experience tea. One might even wonder just 
how Tazo fills these delicate sachets. However it’s done, it must be beautiful. Visit us online at ExperienceTazo.com

Naturally Beautiful Tea.

Just a glimpse tells you Tazo® Tea is extraordinary. Our beautiful, ornate sachets are filled with equally beautiful 
all natural full-leaf teas and botanicals. It’s an entirely different way to experience tea. One might even wonder just 
how Tazo fills these delicate sachets. However it’s done, it must be beautiful. Visit us online at ExperienceTazo.com

Naturally Beautiful Tea.

Just a glimpse tells you Tazo® Tea is extraordinary. Our beautiful, ornate sachets are fi lled with equally beautiful 
all natural full-leaf teas and botanicals. It’s an entirely different way to experience tea. One might even wonder just 
how Tazo fi lls these delicate sachets. However it’s done, it must be beautiful. Visit us online at ExperienceTazo.com





To encourage young people with disabilities to ‘get involved’ with Paralympic 

sports we placed real track and field track lanes on wheelchair access ramps to 

get users to see themselves as future athletes and to promote participation.
To encourage young people with disabilities to ‘get involved’ with Paralympic 

sports we placed real track and field track lanes on wheelchair access ramps to 

get users to see themselves as future athletes and to promote participation.

To encourage young people with disabilities to ‘get involved’ with Paralympic 

sports we placed real track and field track lanes on wheelchair access ramps to 

get users to see themselves as future athletes and to promote participation.

To encourage young people with disabilities to ‘get involved’ with Paralympic 

sports we placed real track and field track lanes on wheelchair access ramps to 

get users to see themselves as future athletes and to promote participation.

To encourage young people with disabilities to ‘get involved’ 
with Paralympic sports we placed real track and field track 
lanes on wheelchair access ramps to get users to see 
themselves as future athletes and promote participation






